Sanlorenzo exhibits at Miami Yacht Show 2022 with iconic models of its Yacht fleet
At the eagerly awaited East Coast nautical event, five models that strongly represent the values of the Sanlorenzo brand
will be on display tailored to the needs of the American clientele

Press release, 7 February 2022 - At the Miami Yacht Show, one of the largest nautical events in the USA, which will
take place from 16 to 20 February 2022, Sanlorenzo confirms its participation and prepares to exhibit a selection
of the fleet's characteristic models, including the asymmetrical yacht.
Representing Sanlorenzo's excellence overseas will be five examples including the SL78 and SL86, the sophisticated
SD96 and the iconic SX crossover line. Asymmetry, a concept Sanlorenzo has been focusing on since 2018 when
it launched the world's first asymmetric model, is back again in Miami with the SL106A, which had its world
premiere in Fort Lauderdale last October 2021.
Thanks to its asymmetrical layout, the main deck of the SL106A favours a larger surface area, with a spacious
dining area on one side and a lounge area on the other; which enjoys a folding terrace. A generous space for the
garage and the inclusion of a 12sqm sunbathing platform, in total unity with the sea, are among the principal
features of this model. The layout of the lower deck is also airier with an increase in space in the guest cabins,
saloon area and engine room. The One-Way glass, which becomes at one with the hull, disappears from view
offering a continuous and homogeneous surface to the external lines.
The historic SD semi-displacement range of yachts will be represented by the SD96, the 28-metre, three-deck
entry level model, which, thanks to its carefully studied proportions and the great balance between design and
volume, is as elegant and light as a two-deck yacht. The concept of flexibility and modularity, central to the SD96
project, also sets the pace in the interior spaces.
The yachts on display at the Miami Yacht Show are designed in keeping with Sanlorenzo's sartorial approach, and
the shipyard's historic brand ambassador, Sanlorenzo Americas, has contributed to the company's success in the
American market by acting as spokesperson for the brand's values, which are the hallmark of the highest Made in
Italy, such as utmost quality and respect for values such as craftsmanship, customisation and attention to detail, at
the same time responding to its market requirements, with each project reflecting American culture and lifestyle.
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